
 

 

                                                                                                          

  

Redfaire International Demand Generation Manager 

  

Redfaire International is a fast-growing, international technology company headquartered in the 
Netherlands. Redfaire International implements, optimises and supports users of Oracle ERP.  Our goal is to 
transform our clients’ business by developing and implementing IT solutions that create value, drive 
innovation, and reduce overall costs. 
 
We are problem solvers and trusted advisors committed to developing long-term, mutually beneficial 
partnerships with our customers. Our customers work in many industries and range from large-scale 
multinationals to ambitious SMBs. What our customers have in common is the strategic use of technology 
to build a sustainable competitive advantage. 

Description: 

In this dynamic role, you will work cross-functionally throughout Redfaire International and with regional 
partners to execute campaigns that directly influence the business's success. You will execute on and 
contribute to customer-focused and data-driven digital marketing campaigns using social media, email, 
and account-based activities.  

You are also responsible for ensuring cross-pollination between brand-level activities, solution-level 
campaigns and tying those to regional goals and activities. 

Based remotely within the UK or Ireland, you will join a small but growing Marketing Team that has global 

responsibilities (UK, Europe and US); the right individual will find this role an excellent opportunity to 

expand their skill set, knowledge and experience. You will be expected to build trusted relationships with 

key, targeted personnel within Redfaire International, the customers and partner organisations 

(specifically Oracle). 

Responsibilities: 

▪ Develop, execute, monitor and optimise demand generation campaigns to drive engagement and 
demand resulting in marketing qualified leads (MQLs) for BDR/Sales through the creative use of 
digital, social engagement in collaboration with the product owners and sales team. 

▪ Develop and execute online and offline campaigns, including digital marketing, social engagement, 
brand partnerships, to drive traffic to digital channels and generate leads. 

▪ Analysing marketing data and user feedback (campaign results, conversion rates, traffic, etc.) to 
help shape future marketing strategies. 

▪ Proposing new initiatives to attract prospects and convert leads as well as testing new approaches 
to capture existing demand. 

▪ Actively managing social networks and the company’s social communications strategy, including 
regular publishing plan, creative engagement in conversations with social groups, meetups, and 
individuals to raise brand awareness and generate leads by driving social conversations to 
marketing conversion channels. 

▪ Produce and publish targeted web content benefiting supporting demand and lead generation 
strategies and highly targeted journeys 

▪ Manage regional events to build experiential strategies and generate leads 



 

 

▪ Collaborate with global partner base to create content to engage target audiences 
▪ Manage campaign budgets; Recommend course corrections, ensure effective campaign interlock, 

and balance campaign spending based on market dynamics and campaign effectiveness. 

 
Requirements 

▪ Extensive knowledge of B2B and Digital Marketing best practices and trends. (Account-Based 
Marketing is a priority) 

▪ Ability to work closely with Sales, Brand Marketing and other key stakeholders and be an influencer 
to the global demand generation strategy 

▪ Strong sense of market awareness; able to harmonise messages across channels and localise 
marketing campaigns to reach target audiences in various markets 

▪ Ability to combine new methods with traditional campaign elements (advertising, events, DM) to 
ensure an integrated approach 

▪ Familiarity with marketing automation toolsets and their capabilities. 
▪ Ability to influence and maintain exceptional communication skills, including presenting to internal 

and external groups. 
▪ Ability to quickly learn Redfaire International solutions and adapt to new technologies 
▪ Analytical abilities to both develop and interpret results 
▪ Detail oriented, with an ability to prioritise and manage multiple assignments simultaneously 
▪ Bias towards action, positive attitude, flexible and adaptable 
▪ Proficiency in MS Office Suite: PowerPoint, Word, Excel,  
▪ Experience in digital or social strategies 
▪ Exceptional communication skills with fluent written and oral English 
▪ Ability to work independently in an unstructured environment 

  

To Apply  

  

Please send your CV to careers@redfaireinternational.com  


